
Charlotte League of Creative Interventionists Impact Report 2017 
3 Community Led Interventions | Over 400 people engaged | 12 public meetings held |  Relationships with 

8+ community partners built | Growing social media following 
 
 

 
 
 

THEME: COURAGE  
“Constructive CLT” 

 
Objective: Utilizing the principles of art critique 
as a platform for engagement; the Charlotte 
Chapter of the League of Creative 
Interventionists, facilitated a series of 
interventions that cultivated conversations 
around the needs and attributes of several 
socio-economic diverse neighborhoods. 

 
Why: To cultivate constructive criticism as a tool for community members to use as a 
way to address perceived attributes and needs in the city.  
 
How: 1. facilitated a series of interventions that cultivated conversations around the 
needs and attributes of several socio-economic diverse neighborhoods. Survey 
questions were formatted as mock “work orders” for participants to complete during 
impromptu interviews;while also dressed as construction workers but clearly identifying 
ourselves with League of Creative Interventionist stickers on our hard hats. 
 

2.From the information gathered we were able to move forward with creating 
other interventions that responded to the feedback shared during the canvassing.  

3. Four artists developed a series of work in response.  
.  

Results: Over 200 surveys were completed over the course of two weeks; which included 
questions on the participant’s neighborhood affiliation, what they liked about their neighborhood 
and what they would like to see changed. With these varied responses four artists developed a 
series of work in response. This series included mock street signs including quotes from survey 
respondents; a satirical anti-gentrification series, ceramic street and sidewalk repair. Over 200 
impressions were made with this work at the Westside Community Listening Project. 
 
Photos: https://www.instagram.com/cltloci/ 
Video:https://vimeo.com/user68016764 
 



 
 

 
THEME: TRANSFORMATION 

“Transformation Transportation”  
 
 

Objective: To address the lack of access to transportation as 
a driving factor to low quality of life.. 
 
Why: The goal of this intervention was to bring attention the 
lack of access to fresh produce and other everyday amenities 
for residents that heavily rely on public transportation. 
 
How: 1. With the help of The Bulb Gallery, Not Just Coffee, 
Sustain Charlotte, Viva Raw Juice, and Charlotte Area Transit 
System(CATS)  an alternative food and goods market 
installation took place at the Uptown Bus Depot during a high 

volume time where participants received dozens of free items and services.  
 

Results: Gathering data from our personally constructed interactive poll; results show 
that we engaged nearly 80 people with questions regarding public transportation in their 
service areas. Responses from our vendors who referenced the amount of products 
given out that day indicate that this intervention had over 200 impressions.  
 
Shortly after this intervention, a fellow was invited to provide their findings to the Mecklenburg 
County Transit Board meeting, where this and other qualitative data was shared. Several local 
leaders expressed interest in partnering with the league following this presentation. 
 
Photos: https://www.instagram.com/cltloci/ 
Video:https://vimeo.com/user68016764 
 

  

https://vimeo.com/user68016764


 
 

THEME: FREEDOM 
     “Declare CLT” 

Collaboration with Five Points Better Block  
 

Objective: To creatively culminate the perception “freedom” in modern day context 
Why:  To provide a platform for marginalized communities to voice their idea of freedom 
amidst the current social-political landscape and changing dynamics of a vastly 
developing neighborhood alongside the Better Block Foundation 
 
How: 1. Marketing consisted of postered images from Shepard Fairey’s Defend Dignity 
series; three images were identified to represent groups across the socio-economic 
strata most present the intervention site.  

2.Purchased a 12 ft roll of butcher paper with a dispenser. Constructing two 
pallets we created a hard surface for participants to bare down on as they wrote their 
responses. 

3. League fellows along with the help of national directors and coordinators wrote 
out line for line the Declaration of Independence, leaving some spaces blank for 
participants to include their responses.  

 
Results: Over 40 participants, over 200 physical impressions, over 300 social 
views/likes 
 

 
 

 
Photos: https://www.instagram.com/cltloci/ 
Video:https://vimeo.com/user68016764 
 

 

https://vimeo.com/user68016764

